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At Leasing Life we
supply our readers
from the asset
finance and leasing
industry with all the
latest business news
and insights from
around the world

We are dedicated to providing
unique editorial content that
reacts to the ever-changing
industry landscape.

Our coverage is informed by the
needs of our audience whilst
covering global trends and
themes central to our clients’
business growth.

With access to multiple
intelligence centres and millions
of data points from GlobalData,
we get ahead of trends before
any other provider.

Content is fully optimised through
SEO to drive engagement and
unlock new audiences.

Influence

Lobbying: why the FLA supports a UK
register

The Finance & Leasing Association’s director of government affairs and

stakeholder engagement, Edward Simpson, looks at the role of government
lobbying in the UK.

Lobbying is a critical part of the policy-making process. It is the basis on which
industry, NGOs and those with ‘skin in the game’ put forward evidence-based cases to
decision-makers on the impact of introducing (or scaling back) legislation. Without
such intervention, politicians and civil servants do not have the resources nor time to

reach a considered position.

In recent weeks, the transparency of lobbying has hit the headlines. This happens
periodically in the UK and is usually a result of what is deemed to be unacceptably

close links between a former or current senior politician being paid by ‘big business’ or

ury’ international regime. At the nub of this criticism is individ
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The pertect
vehicle to connect
to the UK and
European leasing
community ”.
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The latest Over the last decade, our digital magazines have evolved with
the latest technological advancements to future-proof the

technology value for our clients
Balancing We offer a unique blend of traditional advertising with data-
tradition driven marketing to drive engagement

Our digital magazine and content now sit seamlessly within our
Integration websites, harnessing the power of our existing network traffic
and SEO rankings

. . With access to millions of data points from GlobalData’s
Building on years of experience, our Power intelligence centres, we have access to more data than ever

digital magazines have been at the of data befqre, informin.g our data-driven content and enhancing our
forefront of digital change and have audience targeting

constantly evolved with the needs of

our readers Using new technology, we can now combine our magazine
Flexibility advertising with other types of advertiser content such as:
webinars, video interviews and thought leadership




Enhanced distribution

TRADE SHOWS AND EVENTS

We have grown our network in
building official partnerships with
leading trade shows, events and

associations. Through our enhanced
partner network we reach over
110,000 professionals throughout
the year.

EXTENDED NETWORK

IN-HOUSE EVENTS

Through our in-house industry
events, we have an established
network of industry readers,
dedicated to building relationships,
creating content and continually
providing feedback on our products.

GLOBALDATA

As part of GlobalData, one of the
major data houses globally, we have
distinguished relationships with key
players within the industry enabling

us to extend our distribution
channels and reach more readers
than ever before.



Owned
hetwork

Targeted database

Sent directly to the inboxes of over 72,000 industry professionals.

including direct subscribers as well as our industry specific database
across GlobalData’s wider product portfolio.

Magazine featured weekly in newsletters sent to over 15,000 contacts

Promoted on our sister site Leasing Life, a leading website in the industry
with a global audience of over 154,000 unique users per month

72,000 154,000

industry unique users

Sent directly to the inboxes of over 72,000 industry professionals, including PEIREEIEnE] S 3 O

direct subscribers as well as our industry specific database across GlobalData’s
wider product portfolio.
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Worldwide
reach

We can help you communicate directly with
the global pharmaceutical industry: Our loyal
readership is made up of executives, senior
managers and buyers from across the globe.

A SELECTION OF SOME OF OUR READERS

@uUnCredt msocE=. Nordea DALY ING# PEAC  pmsoms

LEASING SOLUTIONS
LEASE FINANCE

Deutsche Leasing Gruppe
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Align your brand

with key topics
within the industry
to demonstrate
leadership and
INnnovation

Our sponsorship and
advertising options extend
beyond the world of traditional
adverts

You can now position your
brand as industry leader
within a specific topic or
theme

We have multiple content
options and formats available
to allow you to receive brand
recognition and tell your story
in a way that works for you
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Sponsorship

Our full issue sponsorship positions your
company throughout our digital magazine using
interactive adverts, content and branding.

FULL ISSUE SPONSORSHIP INCLUDES

* Front cover wrap around
» Logo on front cover, contents page and mailers
« Interactive lead page or company insight
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4 Ways Your Pricing Spreadsheet is
Failing You

The world's largest banks report that more than half of their annual revenue is
generated by their commercial lines of business. Across the industry, commercial
loans make up more than 43% of bank loan portfolios.

Commercial pricing — your ability to win and broaden client relationships through
negotiating and structuring commercial loans, as well as cross-selling additional
products - is central to your commercial bank’s performance and risk profile. Yet
the vital cog at the center of that all-important asset is ... a spreadsheet?

Most banks are content to stay with spreadsheet technology that’s changed little
in the last quarter century because, frankly, it's cheap. While that may be true
initially, the shortcomings of spreadsheets cost your bank dearly, every day.

In Q2's new eBook “4 Ways Your Pricing Spreadsheet is Failing You"” we explore
the how pricing spreadsheets are costing you every day in the areas of:

LEASINGLIFE

CONTENTS

Issue 18 * August 2021

In Depth
Ireland's aviation
leasing and the OECD

Will plans to introduce a corporate

tax floor undo the republic's
reputation as an aircraft leasing

hub?

Comment
Ireland and global tax avoidance: a
legal perspective

T

Briefing

Industry news

Showcase: left: Company Insight; right: Issue Sponsor

i Briefing Comment

In Depth In Data o o o

Inside the Deal
The story of GPA: Dublin's spectacular
takeoff and crash landing

W DuUBLIN

International Airport

oo

Comment

Ireland and global tax avol

a legal perspective
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Editorial calendar 2022

Sponsorship
options
A
Edition Theme Lead article Data article Intent articles
. th are the leaders in List of top global providers
Al, Robotics, IoT  leasing software technolog . : .
Feb ) of asset finance software Leasing as a service, Cloud
y and services ?
and revenues
In the wake of COP26
what are the top List of top bank asset
ESG —thematic bank asset finance finance providers across Sustainability - green
May providers doing to meet Europe and their issues / Circular Economy;

the net-zero pledges of
their parents?

active fossil fuel funding

Impact of Covid
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Adverts

Our Company Insight option allows you to
present a full article beautifully designed in
a template that fits with the editorial
content of the magazine

Full-page advert with interactive
elements and optional video content,
linked to your website

Left: Company insight
Right: Interactive lead page

THOUGHT LEADERSHIP

Sponsored by Fitch Ratings

2020 Outlook: Commercial
Fleet Leasing - Wester.
and North Ameri

Fitch Ratings’ 2020 Outlook for commercial fleet
is stable in both Western Europe and North Ame!
resilient financial profiles including appropriat:
leverage, continued fleet management outsourci;
manageable interest rate sensitivity. These supp
counterbalanced by an expected resumption @
pressures and, where lessors operate also in eme!
potential for currency and/or operating environ
whitepaper will provide further insight into Fi
outlooks for Western European and North Ame|
fleet leasing companies.

AIfaA starte
" Get a head Start.

. Introducing Alfa Start for equipment finance.
Class-leading software at entry-level cost.

Predesigned. 0

Preconfigured. o

Proven. o

L FLEET LEASING -

Asset Quality/Residual Value Risk

Scroll down
for more

o
&

Using a predefined, best-practice configuration and process and
catalaoiie Alfa start allows | IK-hased satinment finance anaratians af
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Display
advertising

©LEASING LIFE ATTRACTS
© " OVER 154,000 UNIQUE
* ¥ USERS A MONTH

[
As well as sponsoring leac_li#;ﬂg, :
you can now benefit fromlenfrafice
with our display advertising.—__ T~

J | -
S |

We can run online adverts linkeHo your

sponsorship across our netw | ad
audience and driving them fo yfeur content

Display ads

Display advertising includes billboards,
leaderboards and MPUs that can be run of site
or displayed on specific pages within our
network for ultimate targeting.

Our intelligent display advertising is
included with all our packages



— LEASINGLIFE r_J Briefing Comment

FitchRatings

With 600+ ratings on Finance & Leasing
Companies and other Non-Bank Financial
Znstitutions, Fitchis the go-to sourcefor
ratings and research

WATCH THE VIDEO

Showecase: Display ad
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Best process solutions in Furope
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| AMC Entertainment
$5.54

Position







Pricin

Magazine Issues#

ONE THREE
INTERACTIVE ADVERTS
Full-page advert including animations and videos plus £4,750 £11,985
display banner advertising
COMPANY INSIGHT
800 words of advertorial & display banner advertising £3,000 £7,500
ISSUE SPONSOR
Logo on front Cover, contents page and Mailers, an £8.000 £18.000

interactive advert and a company insight (with display
banner advertising)

FRONT COVER WRAP

£4,700 £12,000




Let’s talk

www.nridigital.com
tom.mccormick@nridigital.com

Partof (5) GlobalData.




